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Environmental
Value form
Renewable resource, low
emissions, low waste,

biodiversity, pollution
prevention
air,water,land
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Value For
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Sustainable
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well-being, inancial resilience,

Long-term viability,

Community, :
return of investment

Development,
Labor standard,
health and safety




Personality Traits of
Traditional vs Social
Entrepreneurs |

Traditional
Entrepreneur

Someone who habitually creates and
innovates to build something of recognized
value around perceived opportunities

Motivated b Motivated
financial ga n,.. ee by social gain
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Social Entrepreneurship



Organizaciones sociales y Q
empresas
* Grandes Fundaciones y

ONGs.
* Empresas privadas con

iniciativas sociales.
@ i *

14

Financiadores T @ Y
*  Particulares. D, 4
* Fondos de

inversion e

instituciones

financieras.

e Crowdfundings.

Fuente: Strateqyl, o drea de Consultoria estratégica de PwC.
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Emprendedores Sociales

o Gobierno y AAPP
I I I * Politicas publicas y
Svmmea— marco regulatorio.

*  Otras iniciativas piblicas.

Universidades y centros de

a investigacion
*  Universidades.

* Escuelas de negocio.
* Centros de investigacion.

Sin animo de lucro
(Non-Profit).

Modelo hibrido {(Social
Enterprise).

Empresa social (For-Profit).




Profits for the
company

COMPANY Entrepreneur

Model of
Sustainable
Business

Social Impact in the
Entrepreneurship Society

Economic value
Social value
Environmental
value

Characteristics
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